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1. Abstract

At the onset of the CARUcares project, a visual identity was created and is used for a
webpage and all other materials for internal and external communication. All branded
documents are usable for the whole consortium members. With these branding
activities, marketing is fostered to inform test users through the project, interested
research partners and potential customers of the functionalities developed throughout

the project.

The dissemination of project results is based on the publication of the various
milestones and project results compiled. Partners will continually disseminate project
results in their scientific and professional communities via various media and events,
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such as papers in journals, at conferences and the CARUcares website.
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2.What is new in this version?

Version | Date Changes Name Organisation

0.1 2020-04-06 | Document setup Fabian Wittmann | SCWI

0.2 2020-05-08 | Text update and added images Fabian Wittmann | SCWI

0.3 2020-11-30 | Dissemination List Update Fabian Wittmann | SCWI

0.4 2021-07-30 | Information material, deliverables on the | Fabian Wittmann | SCWI
Website, dissemination List Update,

List of Authors

Fabian Wittmann (SCWI)

© 2019 CARUcares Project Consortium.

This document contains material, which is copyright of certain AAL CARUcares project
consortium parties and may not be reproduced or copied without permission.

Neither the AAL CARUcares project consortium as a whole, nor a certain party of the AAL
CARUcares project consortium warrant that the information contained in this document

is capable of use, nor that use of the information is free from risk, and accepts no

liability for loss or damage suffered by any person using the information.

The CARUCcares project is co-funded by the European AAL Joint Programme
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3.Executive Summary

For a successful dissemination strategy, we focus on these important pillars: A visual
project identity to define the project branding, KPIs to set dissemination goals and a
dissemination concept explaining when, where and who is responsible to inform about
project information.

The visual identity of the CARUcares project consists of a logo, a font, primary and
secondary colors, icons and templates for written documents and presentations. This
project branding was created in a joint process with all consortium members to
strengthen the project identity.

The webpage carucares.com designed in the project branding sets the basis for
dissemination activities. Its news article section informs about the actualities of the
project and can be used by the project partners to distribute the information through
their media channels.

To keep track when, where and who was involved in the dissemination activities and if
we reach our KPIs, we maintain a dissemination list. This list is accessible for all project
partners.

4. Introduction

We have agreed on an integrative process which gives all project partners the
opportunity to participate in the creation of the project designs. All were called upon to
participate proactively in the creation process. Therefore, we conducted online surveys
in several steps to ask for opinions and ideas on the design drafts and concepts
developed by Schneeweis Wittmann. The results were directly integrated into the design
process. Thus, we were able to achieve a broad agreement within the project partners.
This ensures a high level of acceptance, which is crucial for identification with the project
and its dissemination.
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0.Project branding

The design principles and all created elements are provided to the project partners on a
shared platform.

5.1. Logo design

The following requirement applied to the logo design process: The CARU brand should
be transported, but a clear demarcation must be achieved to make the project
recognisable as an independent brand.

We decided to keep the original CARU lettering and add a new font with different
characteristics. The word CARES became the indicator of the project. An important
prerequisite for the selection of the new font was that it could also be used as the

primary headline font. In this way, a significant accent can be set to differentiate
between CARU and CARUcares in the overall picture.

In addition to the actual logo a subline was created to give the logo a context. For this
purpose, we started a separate survey within the consortium to query a comprehensive
set of keywords. Finally, the reference to the AAL Programme was evaluated as the most
important point.

CArUCales

AAL Programme Project
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5.2. Branding elements

In addition to the project logo, a comprehensive font and colour concept form the basis
for the design's characteristics. The colours were divided into primary and secondary
colours in order to create a homogenous overall picture. Compatibility with the office
tools which will be used was an important aspect when selecting the continuous text
font “Open Sans”.

Primary
color
40% 20%
Secondary CMYK 020800
colors ReB 2020008

HEX #ffcedd 80% 60% 40% 20%

60% 40% 20%
CMYK 44150
RGB 247 243 226
HEX #f7f3e2 80% 60% 40% 20%

6.2 Branding and Dissemination



carucares

Further a set of icons was created to illustrate and visualize processes and explanatory
content (e.g. for co-creation workshops). This allows recurring topics to be visually
anchored in presentations and workshops with internal and external partners. This is a
good way to illustrate complexity.

0000
.
D (Dg( T
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5.3. Project website

The project website www.carucares.com forms the core of the external appearance of
our project. In the run-up to the web concept we started an online survey in which we
found a common understanding for the target group. On this basis we were able to
subdivide and accentuate the contents and topics.

The website is understood as a dynamic tool to communicate the current project status.
At the beginning of the project the focus is on the introduction of the project and its
goals. During the project, the focus will be more on the current results and the progress
of the project. In the news section there will be articles that can be linked and shared in
social media by all project partners in order to achieve a high level of awareness.

5.4. Information material

As far as possible, all customer and product touch points (in the context of the field test)
should be characterized by a uniform design. This ranges from documents for recruiting
field test participants to operating instructions to thank-you letters after completion of
the test phase.

carucares

Schén, dass Sie mitmachen!

CARU bietet praktische Funktionen
for Sie und Ihre Betreuung zu Hause.

Ich freue mich sehr, dass wir Sie als Teilnehmerin fiir die Testphase von
CARU gewinnen konnten. Die Entwicklung von neuen Geriten ist eine
sehr komplizierte Sache und es ist wichtig, das Ziel nicht aus den Augen
2u verlieren. Unser Ziel ist es, Ihren Alltag und den Ihrer Betreuung zu
erleichtern.

CARU ist noch nicht fertig und muss noch viel lernen. Deshalb bitte ich Sie
um etwas Geduld, falls es nicht immer beim ersten Versuch funktioniert.
Bleiben Sie hartnackig und versuchen Sie herauszufinden, wie man mit
dem Gerét umgehen muss. Und das Wichtigste ist, dass Sie uns ganz
ehrlich erzahlen, wie es Ihnen mit CARU geht. Wir kontaktieren Sie im
Laufe der Testphase und bitten Sie um Ihre Meinung.

< » manuel Gfeller °

Projektleiter bonacasa AG

Haben Sie Fragen? bonacasa steht lhnen

wochentags zu den Birozeiten zur Verfugung.
Emanuel Gfeller, 032 625 95 92 422

www.carucares.com
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Problembehebung { Schlusselworte Meine
for die Johanniter Schlusselworte

CARU versteht ,Hallo CARU" nicht? L Hallo CARU

‘emeut. Falls das Problem weiter besteht, starten Sie CARU

neu (siehe unten). ot L )
CARU fihrt keine Funktionen aus? N Y
<

e i Noicuratse 8 Hallo CARU, Aufgabenliste” Hallo CARU, Ankunft.”
itung. Dokumentation der Tatigkeiten Abfrage des nachsten Betreuungstermins.

CARU antwortet auf Englisch?
Englische Ausdricke sind Fehlermeldungen. Warten Sie
mindes %

RU ist 2u leise oder zu laut? ° | /Q
CARU leise oder zu laut’ i

L e 2y

,Hallo CARU, Ubergabe.” 4Hallo CARU, Zentrale.”
Ubergabe-Nachricht fur KollegInnen Anruf bei der Johanniter Pflegeabteilung

CARU neu starten

Knopf an der

Bedienungsanleitung

Www.carucares.com

Meine Funktionen Funktionen fur die Johanniter Installation 2\ G s
<

& Ich mochte wissen, wann die Abruf der Aufgabenliste @ —s Funktionstest
Johanniter kommen en Sie laut und deutlich. Hallo CARU, Aufgabeniiste”. Sagen Sie laut und deutlich , 2/lo CARU, Ankunft”in Richtung
Sagen Sie laut und deutlich ,H2llo CARU, Ankunit”, CARU startet die Abirage, liest die Liste der zu erledig- des Gerats. CARU leuchtet weifs auf, Bei ausreichender
CARU berechnet Ihren nachsten Betreuungstermin. enden Aufgaben vor und endet mit der Frage, welche Standort wahlen Internetverbindung reagiert CARU nach wenigen Sekunden
Nachdem CARU Ihnen diesen Termin mitgeteilt hat, Aufgaben erledigt wurden. Idealerweise befindet sich CARU in dem Raum, in dem mit einem kreisenden Lichtsignal. CARU startet die Abfrage,
schaltet sich CARU automatisch wieder ab. Sie sich am haufigsten aufhalten. Platzieren Sie CARU an antwortet und schaltet sich automatisch wieder ab.
+ Aufgabe als erledigt markieren: Sagen Sie einem gut zuganglichen Ort, z. B. auf einem Tisch oder einer

eine Aufgabe, die Sie erledigt haben ‘Anrichte. Bitte stellen Sie CARU nicht zu nah an ein Fenster, Wiederholen Sie diesen Test 6 Mal. Konnten Sie in 5 von
Ich mochte die Johanniter « Ihre Eingabe korrigieren: Befehl ,<orrektur” Fernseher oder Radio. Eine Steckdose sollte in der Nahe sein. 6 Funkti Dann
Pflegeabteilung anrufen + Obergabe-Nachricht aufnehmen: Befeh Ubergabe optimalen Platz fr CARU gefunden. Wenn nicht, lesen Sie

Sagen Sie laut und deutlich Hallo CARU, Zentrale”
CARU startet einen Anruf. Innerhalb der Geschafts-

bitte das Kapitel Problembehebung in dieser Anleitung.

Funktion stoppen: Befehl ,5topp* oder CARU
fr einige Sekunden an der Oberseite berihren

mit der
AuBerhalb der Geschaftszeiten konnen Sie eine
Sprachnachricht hinterlassen. Stoppen Sie die Auf-
nahme, indem Sie CARU fir einige Sekunden an der

Oberseite beriihren. %

CARU Support

Haben Sie Fragen? Die Johanniter, Abteilung Forschung
stehen Ihnen Mo bis Fr von 9-15 Unr zur Verfugung.

Aufnehmen einer Ubergabe-Nachricht
en Sie laut und deutiich , Hallo CARU, Uberga

CARU startet die Aufnahme und Sie kénnen zu sprechen Einschalten

beginnen. Beenden Sie die Nachricht,indem Sie fur einige SchiieBien Sie CARU mit dem mitgelieferten Stromkabel am

CARU stoppen Sekunden zu sprechen aufhdren oder CARU fir einige Stromnetz an. Warten Sie ca. 5 Minuten ab, bis CARU nicht Nadine Sturm, 0676 /83 112 816
Sie konnen jede Funktion stoppen, indem Sie Sekunden an der Oberseite berthren. mehr weifs pulsierend aufleuchtet. Gabriele Salomon, 0676 /83 12817

CARU fir einige Sekunden an der Oberseite beriiren.

Machen Sie einen Test. Sagen Sie:  a/lo CARL" Falls CARU Machten Sie eine Geratestorung melden? Bitte lassen Sie CARU
dann NICHT kurz konstant weifs aufblinkt, warten Sie einige eingesteckt und kontaktieren Sie unseren technischen Support
Minuten und versuchen es erneut, bis CARU reagiert. Unter +41 44 512 13 77 oder support@caruhome.com

WWW.carucares.com

carucares

Handhabung des GPS-Empfangers

Bei Dienstbeginn

ist der GPS-Empfanger vollstandig geladen und betriebsbereit. Das Gert
muss nicht extra eingeschaltet werden.

Im Dienst
Bitte nehmen Sie den GPS-Empfanger stets zu lhren Kund*innen mit. Bei
niedrigem Batterlestand kann das Gerat im Auto geladen werden.

Bei Dienstende

-Emfanger bis zu Dienstbeginn
an der Ladestation in der Dienstzentrale an.

st ———

‘

CEL Leuchte
- Blinke schnell: Handynetz wird gesucht
“ Blink langsam: mit Handynetz verbunden

Fehlermeldungen

pang bitte:
+43 2622 / 89084 - 280
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6. Dissemination concept

The general concept of public dissemination follows a principle of three pillars: what,

how and when. Accordingly, the first step is to define which topics and contents are to
be communicated to the public. Furthermore, a suitable communication channel is
chosen and then scheduled in the timeline.

6.1. What to disseminate

Milestones (ordered)
In the project plan are several phases and milestones defined at specific project months.
(E.g. Co-Creation phase, acceptance test, field trails, ...)

Results (not ordered)
Learnings and results out of a process. (E.g. unexpected user-needs)

Deliverables

The consortium decides internally which information could be interesting for further
projects or publication in general. The documents are then finalized and prepared for
publication on the website.

Publications (defined in KPIs)

- Publications and Presentations (at least 10)

- Demonstrations at care organization sites and exhibitions (at least 5)
- Host session at AAL Forum (at least 1)

To reach our KPIs, all project partners are regularly engaged to check their current
processes and results for possible contents that might be of interest to the public.

6.2. How to disseminate

SCWI and CARU will collect and refine the content of the project partners and bring it
into the CARUcares language and visual style. Stories will be made from it, enriched with
pictures and graphics if necessary, and published on the news page of the project
website carucares.com.

The link to the news articles can be shared directly by the project partners. The project
partners will spread it further through their social media platforms to increase the traffic

6.2 Branding and Dissemination
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on the project website and to enable a better distribution. Furthermore, the content can
be used by copy & paste on the project partner organisations' own communication
channels like newsletters.

The installation of a project's own communication and social media channels is not part
of the dissemination plan as the effort for the establishment and maintenance is not
related.

Potential channels of project partner organisations

- Newsletters

- Blogs and news sections

- Social media channels (LinkedIn, Facebook, Instagram, ...)
- Industry platforms

- Industry magazines

6.3. When to disseminate

We release at least four times a year a news article on the project website, followed by
dissemination of the content through the partners media channels. Additionally, fairs
and public events are used by occasion.

6.2 Branding and Dissemination
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6.4. Dissemination list

On a shared platform we maintain a common dissemination list, where all project
partners report their activities. Additionally, the partners state their communication

channels and announce upcoming communication activities within their organisations.

These are recorded in the list and provide a clear basis for planning our activities.

Dissemination

Please indicate if the project has/will produce anything of special interest for the AALJP.
e.g. a project event, press release, publication, patent, demonstrator etc.

Demo
S

Pub
no

Presentation
2/5

Presentation

Pub
2110

Pub
3no

Presentation
a5

Project
Partner

HSLU

BONA

HSLU

HSLU

CARU

CARU

JOHA

FHNW

FHWN/WUWI

FHWN

CARU

JOHA

BONA

scwi

CARU

HSLU

BONA

CARU

CARU

Activitiy

Mentioning
project

Mention
projectstart

Newsletter

AAL-Forum
Aarhus

Mention
CARU cares
at AAL-
Forum
Aarhus

Mention
projectstart

Mentioning
of the
project at
internal
Johanniter
Forum

Showing
CARU

Potentials
and
challenges
of AAL
systems

Lecture
with people
aged 55+ at
the
University
of Salzburg

Mention
completion
of cC
phase

Article in
Johanniter
Magazine (1
A4 Page)
Article in
Annual
Report (4
A4 pages)

Social
Media Post

Mention
project

Introduction
of project
Linked-in

Talk

Newsletter

Date

July
2019

August
2019

August
2019

Sept
2019

Sept
2019

August
2019

6/2019

112019

122019

1012019

March

2020

/2020

12020

6/2020

10/2020

112020

1/2020

1/2021

712021

Medium and
reference
(press, event,
newsletter,
webpage, etc.)
Website
Linkedin

Newsletter

Booth, CARU smart
sensor, Flyer

Linkedin

Media release

™v

Event

Event

Linkedin

Print Magazine

Print Magazine

Facebook/nstagram

CARU Newsletter

HSLU
Forschungsplenum

Post on Acceptance
Test, shared

AAL Info Day

Newsletter

Indicative
coverage

>1500 /
Month

2500

600
visitors

National
(lower
Austria)

National
(Salzburg)

National
(Salzburg)

37000
pleces

~800
visitors

50,
research
staff

>500

300
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Link to additional information

Link

File, link

https:

https://w

v.aalforum.eu/about/aal-2019-aarhus/

hitps:

w.aalforum.eu/about/about-aarhus/

ntps: din.com/posts/caru-ag_caru-inomelab-aa
6583015273178243072-XIMd

v.caruhome.com/firma/medien/2019/c

mme-pr

markt/

hitps://wwwlinkedin,

3940911833088- RGB

https://cloud.inomelab.ch/f/518556 (p 16)

https://cloud.ihomelab.ch/f/518555 (p 58)

https://www.facebook.com/sc

tmann/posts/30&

https://mailchi.mp/caruhome.com/caru-air-mit-frischiuft-gt
den-winter?e=f9bc9dc089

https://www.linkedin.com/feed/update/urn:li:activity:67369

https:/Jus15.campaign-arch mf?
u=5c9ea36465d7a45c0b0ec3f5edid=tad3d3c113
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7. Appendix

Project design manual
https://cloud.ihomelab.ch/f/510311

Design elements
https://cloud.ihomelab.ch/f/510309

Project website
https://carucares.com

General concept of dissemination
https://cloud.ihomelab.ch/f/510313

Dissemination list

https.//confluence.ihomelab.ch/display/CAR/Dissemination
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